
Want Higher Search Engine Rankings & More Online Enquiries in 2012? 

January is a great time to review the performance of your website and the best place to start is by 

identifying the obstacles which are currently preventing your site from achieving better results.  

James Fairlie, former Head of Marketing at Abbey Business Centres and owner of SupersizedSEO is 

sharing his 12 years+ online marketing know-how with BCA Members. 

For 9 years he was responsible for the development of Abbey’s website turning it into one of their 

most successful lead sources – with an ROI in excess of 5000%. 

James will be holding a free SEO Clinic at the BCA conference in May – a fantastic opportunity to 

get answers to your burning website questions.  (Read on for details) 

In the meantime he is also offering BCA members a Website Health-Check for just £89.00 (Read on 

for details) 

…and to complete the treble he is also sharing his Top 10 SEO TIPS below. 

If you have any questions please email james@supersizedseo.com , call him on 07712103354 or visit 

www.supersizedseo.com 

Now let’s get on with the good stuff… 

 

Top 10 Tips for Improving Search Engine Visibility and Boosting 

Online Conversions (Based on the most common issues found when auditing business 

centre websites in the past 12 months)  

 

1: Are YOU accidentally blocking search engines from indexing your site?  It’s surprising how often I 

come across this simple error when auditing websites. 

A robots.txt file is used to prevent search engines crawling certain parts of a site - for example you 

may not want Google crawling your client login or admin pages.  

It’s a useful bit of code when applied correctly however if incorrectly used then you could end up 

blocking your entire site. 

If your main website pages do not appear in the search engine results then check your robot.txt file 

doesn’t contain the following code. 

User-agent: * 

Disallow: / 

If it does appear then you need to get it removed. 
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2: Have your pages been a victim of the Duplicate Content Filter. Recent changes to Google’s 

algorithm are designed to remove pages which contain duplicate or similar content from its index. 

 Multiple-Site Operators: Do you always write unique content for each location/building page 

on your site? 

 All operators: When listing your building(s) on 3rd party websites (such as with the online 

brokers, property portals or the BCA site) do you simply copy and paste descriptions from 

your own site? 

If you use duplicate content then your pages (or listings) may fall foul of the duplicate filter and be 

relegated from the search engine results. Writing fresh content takes extra time but is worth in the 

long run. 

 

 

3: Think Local. Is your Google Places Listing 100% complete? Google loves businesses which have an 

actual physical address – great news for our sector. If you haven’t yet claimed your Google Places 

listing then stop reading this and do it now. It’s free and can get you on page 1 straight away.  

If you have already claimed your listing take a few moments to ensure it is properly optimised. 

 Are you using all 5 categories?  If you include non-featured categories make sure the 

keyword phase you use actually returns Google Places results. 

 Complete all sections including opening hours and payment methods. The more complete 

the listing the more likely it will appear at the top. 

 Upload good quality images and a copy of your logo. 

 Check your map marker is in the correct place. 

 Ask your clients to leave customer reviews on your Google Places page. 

 Make use of the ‘Additional Details’ fields and mention your features and benefits. 

 

 

 

4: Citations. Make it easy for the Search Engines to find you. Search engines collate and verify 

information about your business from a variety of trusted online sources including Yell.com and 

Thompson Directories.  Firstly ensure your buildings / website are listed in the major online 

directories and secondly be consistent with the format of your business address(es). Make it easy for 

the search engines to find and cross-match your details. 

 Download a free list of the top UK sites for Citations here.  

Are you listed on all of them?  
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5: Do you make it EASY for visitors to contact you? This one may sound obvious but I still come 

across websites where contact forms and telephone numbers are hidden away out of sight.  

Remember a large proportion of visitors to your site are looking for contact details - make it easy for 

them and tell them what to do. 

 Your Sales telephone number should LEAP off very page of your site – it should be 

prominently placed preferably ‘above the fold’ - and make sure the phone number is always 

answered. 

 Include a contact form on all pages especially centre specific ones and make it obvious that 

you want people to contact you. 

Open a few random page on your current site – are you making it easy for visitors to contact you? 

 

 

6: Is your site missing basic SEO? Every page on your site should have unique Page Title Tags, Meta 

Descriptions and Header Tags which accurate reflect the contents of the page. 

Have you checked yours recently? 

Page Title Tags typically appear at the top of the browser screen and are used by the search engines 

as an important indicator of the content of the page. Page Title Tags should be no more than 65 

characters in length (inc spaces) – any longer and they will be shortened. 

You should include the main keyword related to that page plus your company name. If you can 

squeeze a secondary keyword in all the better. 

Common examples of poorly optimised page title tags include: 

‘About us’,  

‘XYZ Business Centres’ 

‘Services’ 

If yours look anything like the above, change them now. 

Meta Descriptions are snippets of text typically displayed in the search engine results and influence 

whether a visitor clicks on your site or your competitors. Use compelling text, keywords and a call to 

action. I also like to include a telephone number. 

Header Tags: Think of these as Newspaper headlines. <H1> is the lead story headline, <H2> is the 

subhead and so on… In addition to making your copy more visually appealing they also provide 

search engines with another indication of the contents of the page. Your H1 tag should therefore 

contain the most important keyword phrase for the page (The <H2> tag should feature the 

secondary keyword phrase). 

 



 

7: Find your Keyword niche. Unless you are a major operator don’t waste time trying to rank well 

for generic phrases such as ‘serviced office’ or ‘office space’.  Most people searching for office space 

or meeting rooms include a location parameter in their search – for example ‘Meeting rooms near 

Princes Street Edinburgh’. Use Web Analytics and Keyword Research Tools to find the phrases 

people actually search for and ensure you weave these into your content. 

 

 

 

8: Get Social. Google and the other major search engines give added weight to companies which 

engage with customers across a wide-range of online channel. Gone are the days when everyone 

who searches for a particular phase or keyword sees the same search engine results. Results are 

increasingly personalised based on user preferences, previous internet browsing history AND 

suggestions/recommendations from social networking friends. For these reasons if you want to 

have a successful website you can no longer afford to ignore social networking. 

 

As a minimum I recommend developing an active profile on Twitter and LinkedIn.  In an ideal world 

you’d also want to consider a company blog, Facebook, Flickr for images and a YouTube Channel for 

Video Tours.  

You should also make it easy for visitors to ‘vote’ or ‘share’ content with their network. This will help 

increase your rankings and site traffic. 

Here’s a good example of a ‘share bar’. 

 

Get the code for the above ‘Share Bar’  

 

 

9: Reach out for Links.  Steadily acquiring links from high quality, relevant sites is one of the main 

ways to achieve high rankings.   

 Publish good content and people will link to you naturally 

 Spread the word through social media, articles and guest blogging 

 Don’t Buy Link or take part in Link exchanges unless they are genuinely good for the visitor 

 Reciprocal links effective cancel each other out from a rankings point of view. 

How many links does your site currently have? 

 

http://developers.gigya.com/040_Demos/033_Share_Bar_Plugin


10: Get Mobile. The last 12 months have seen a massive increase in the number of people 

connecting to the internet via mobile connected devices. The BBC says the figure in the UK now 

stands at 50%. 

How does your website perform on an iPad 2, HTC Android or iPhone 4S handset? 

 Do your pages display correctly? 

 Does your navigation bar work? 

 Does your enquiry form submit data? 

 Can people ‘click to call’ on your contact telephone number? 

If you don’t know… you need to find out. 

 

NEXT STEPS… 

 

SEO Clinic, BCA Conference, 17th May 

A limited number of face-2-face appointments are available for Operators to get advice on how to 

maximise their online presence.  

To request a free 15 minute slot please email james@supersizedseo.com with a brief summary of 

the issue(s) you would like to discuss. 

 
 
 
 

January SEO Special Offer for BCA Members 

For just £89 James will personally review your website and identify the top 10 obstacles which are 

currently preventing your site from achieving better results. 

For order your review please email james@supersizedseo.com or call 07712103354 

Offer Expires 31st January 2012. 

 

 

For more information please visit us online at www.supersizedseo.com 
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